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In affiliate marketing, an affiliate offers to handle the marketing effort selling
products of other companies. Click-fraud is damaging to affiliate marketers as
they increase the cost of internet traffic. There is a need for a solution that has
an economic incentive to protect marketers while providing them with data they
need to reason about the traffic quality. In our solution, we propose a set of inter-
pretable flags explainable ones to describe the traffic. Given the different needs of
marketers, differences in traffic quality across campaigns and the noisy nature of
internet traffic, we propose the use of equality testing of two proportions to high-
light flags which are important in certain situations. We present measurements of
real-world traffic using these flags.
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